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PATAGONIA: 
 
Patagonia, Inc. is a Ventura, California-based 
clothing company, focusing mainly with high-
end outdoor clothing. The company's roots are 
in clothing for rock and alpine climbing, but 
they now offer a diverse mix of apparel 
targeted towards skiers, surfers, climbers, and 
others.  It was founded in 1973.   
	   	  



Campaign:  Hello World 
 
 
The Hello World (#helloworld) campaign 
focused on children and the desire for 
exploration.  The wide-eyed innocence 
of children is highlighted, specifically 
focusing on the idea that every 
experience is an adventure.  Marketed 
to adults, the Hello World campaign 
pulls on both the heartstrings and 
nostalgia – to a time when more 
activities were outdoors and less were 
through electronics.  Followers are 
encouraged to participate in the Hello 
World campaign through the use of the 
specific hashtag #helloworld.  Keeping 
with Patagonia’s signature style, posts 
are simplistic and clean, while visually 
stunning.  
  



Platform:  Snapchat 
 
These Snapchats play on the much anticipated snow day, as a reminder that snow days are for a 
different kind of learning, exploring, and experience – a true right of passage for all little ones. 
 
 
 
	   	  



Platform:  Vine 
 
Patagonia recently released a new surf line for babies and kids.  This Vine shows how gnarly 
surfing is – at any age. 

 



Platform:  Instagram 
 
A simple account that shares photographs of kids living life outdoors.  Followers can engage the 
brand with images of their own kids discovering and exploring (in Patagonia, of course) by 
utilizing the 
#helloworld 
hashtag.  
Patagonia also 
will post 
relevant 
product and 
retweet 
particularly 
interesting 
images that 
uses 
#helloworld.  
	  
	  
	  
	  
	  
	  
	  
	  



Platform:  Facebook 
 
 
The copy on this post is 
a famous quote by 
Albert Einstein, 
effortlessly tying in 
exploration and the 
outdoors to both play 
and science.   
 
The post also highlights 
the product line for 
children and the types 
of environments it can 
withstand. 
 
The post will be 
accompanied by the 
caption:  “Some of life’s 
best lessons are learned 
outside the classroom.” 
	  
	   	  



Platform:  Facebook 
 
 
Again, playing on the 
fearlessness of children, the 
copy suggests that adults often 
hold back the adventurous side 
of their children. 
 
The post will be accompanied by 
the caption: “Adventure starts 
with curiosity.” 
 
 
	   	  



Platform:  Twitter 
 
Sticking with the over all theme 
of Hello World, Twitter is used 
to share images and retweet 
images of Patagonia kids 
learning about and respecting 
nature, as well as various 
outdoor activities.   
 
Other relevant content is 
shared through Twitter as well.  
For example:  recognizing 
Junior Explorers, featuring 
products, and tips and activities 
for teaching children to love the 
outdoors and develop a passion 
for the environment. 
  



Platform:  YouTube 
 
 
The Patagonia:  Hello World 
YouTube channel will feature 
professionally produced videos of 
youth exploring interesting 
locations.   
 
The example shown in the mock up 
is a child on a supervised scuba 
excursion.   
 
The copy suggests that 
environmental conservation starts 
with the education of future 
generations.  Patagonia will 
produce a series of youth learning 
about the environment and 
conservation while discovering and 
exploring new places and spaces.  
  



Campaign:  Live Your Adventure 
 
 
The Live Your Adventure 
(#liveyouradventure) campaign is 
focused on daily life, and the 
adventure within.  While we all might 
not have stereotypically adventurous 
jobs, we still experience wanderlust 
and seek adventure in other ways.  
Marketed to active, outdoorsy adults, 
the Live Your Adventure Campaign 
uses beautiful imagery of both the 
exciting and mundane to show that 
adventure is out there for all of us.  
Followers are encourages to 
participate in the campaign through 
use of the specific hashtag 
#liveyouradventure.   
  



Platform:  Foursquare 
 

Patagonia will utilize 
Foursquare to alert users when 
they are near a particular 
destination sponsored by 
Patagonia.  For example:  
when the in the greater 
Boulder, Colorado area, users 
will be alerted to rock climbing 
destinations near by, as well 
as tips and facts about rock 
climbing  

Posts will be visually 
sponsored by the brand.   
 

 
	   	  



Platform: Pinterest 
 
 
Patagonia will create a Pinterest page featuring 
their favorite yoga retreats around the world. 
 
Focusing of the #liveyouradventure campaign, 
this platform can be used to both encourage 
followers to seek out new and exciting locations 
and excursions. 
 
It also focuses on finding balance in life – the 
perfect equality of Yin and Yang.   
 
The visuals used at stunning and very “Pin-
worthy”.



Platform:  Facebook 
 
 
Again playing on 
each of our own 
adventures, this post 
is slightly tongue in 
cheek.  Clearly this 
man’s work is more 
adventurous than the 
average cubicle 
employee’s work.  
However, the overall 
message is that 
adventure surrounds 
us everyday. 
 
The caption 
accompanying this 
post reads: “9-5 or 
24/7.  Every 
adventure requires 
the right gear.” 



Platform:  Facebook 
 
 
Again, focusing on each individual’s unique adventure, this post pokes fun at the stereotypical 
“adventurer”.   
 
The caption 
accompanying the 
post reads “What’s 
your adventure 
today?” 
 
The goal is to 
encourage 
engagement on the 
Facebook account as 
well.  
  



Platform:  Tumblr 
 
 
Now that we have established that everyone 
should be living their own adventure, 
Patagonia will use Tumblr to high light 
particularly adventurous individuals.   
 
Focusing on Patagonia sponsored travelers 
and outdoorsmen, as well as Patagonia fans 
that have shared their stories; the Tumblr 
will feature real stories and images from 
real travel. 
 
Of course, Patagonia merchandise and 
product will be featured.   
  



Platform:  Google+ 
 
 
Patagonia will use Google+ to further their SEO and 
global reach in conservation efforts.  Using the Live 
Your Adventure campaign, Google+ will serve to 
highlight individuals who truly live their lives 
sustainably.   
 
Google+ will also cross promote to other social 
platforms, so that the Live Your Adventure 
campaign will be fully integrated across multiple 
social networks.    



Brand Awareness:  
 
 
Patagonia will also make various posts that, while not tied to a larger campaign, help to increase 
engagement, website traffic, and create brand awareness.  While the posts stand on their own, 
they also can develop into new, separate campaigns. 

 
Platform:  Snapchat 
 
 
Patagonia will use Snapchat to 
advertise flash sales and deals 
to customers near Patagonia 
stores, or in areas where the 
climate calls for specific outer 
wear.  This example sells vests 
at a discount.   
 

  



Platform:  Facebook 
 
 
Patagonia will push their 
“upcycle” program, 
which takes old 
Patagonia jackets and 
gear and refurbished 
them into blankets and 
scarves for people in 
need, on various social 
platforms.  These posts 
will lead to more 
donations and 
awareness. 
 
The caption on this 
Facebook post will read 
“Reuse.  Reduce.  
#Upcycle.” 
 

  



Platform:  Various 
 
 
Patagonia will run a logo contest encouraging followers to submit unique logos that encompass 
what Patagonia means to them.  
 
This sample Facebook post 
will have the caption: “How 
do you Patagonia?  Create a 
logo that encompasses how 
you feel about the 
environment, Patagonia, and 
living your own adventure.  
Winner gets a new Patagonia 
wardrobe (plus street cred!).” 
 
This campaign will be 
promoted on all social 
networks, and submission 
will be accepted at 
Patagonia.com.  



  



  



  



 
	  


